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Abstract 

 

Abstract: 

           The subject under study aims at highlighting the impact of             

e-marketing on the consumption patterns of the Algerian individuals by 

answering the main following question: What is the impact of                 

e-marketing on the consumption patterns of the Algerian individuals? 

  The main objective of this study is to provide a clear picture of      

e-marketing and its impact on the consumption patterns of the Algerian 

individuals, as well as to show the role played by the latter in the success 

and sustainability of the institutions through the adoption of modern 

technologies in their marketing strategies. 

          In this study, we followed mainly the survey method through one 

of the means of scientific research which is the questionnaire form on an 

intentional sample of 70 items from the original research community. We 

based our study on a theoretical framework for marketing and electronic 

marketing and consumer behavior to contribute to the analysis and 

interpretation of the results reached. The study ends with providing some 

suggestions to apply a successful electronic commerce and to keep up 

with the technological developments happening in the world. 

Keywords: Marketing, E-Marketing, Consumer Behavior. 
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