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Study Summary:

This study examined the importance of sustainability practices adopted by
Tesla in enhancing purchase intentions among consumers, where the data showed
that awareness of sustainability, positive perception, emotional responses, and
alignment with consumer identity have strong effects on purchase decisions.

We relied on a descriptive approach to provide a clear and detailed
understanding of how Tesla's brand sustainability affects purchase intentions, as
well as a critical analysis of previous studies and materials published online, and
also on the study and analysis of official documents and industrial reports. We
used an electronic survey to collect data, and our sample consisted of 377
individuals who follow Tesla's social media accounts and responded to the survey.

The study concluded that brand sustainability is an effective business
strategy that enhances loyalty and encourages purchase, rather than just being a
moral responsibility or environmental commitment. Tesla, thanks to its
commitment to sustainability, has been able to build a strong positive image that
aligns with contemporary consumer values.

This study provided evidence that companies that incorporate sustainability
into their strategies can achieve success in the market and have a positive impact
on society and the environment. It is expected that Tesla's sustainability practices
will inspire other companies and serve as a model for the transition towards a
more sustainable future.

Key words: Sustainability — Brand — Purchase Intentions — Consumer Behavior
— Tesla.
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Sustainability of the brand and its impact on purchasing
intentions

- Tesla
Introductory:

Welcome to this questionnaire, which aims to explore the impact of Tesla
brand sustainability practices on purchasing intentions. Before you start
answering questions, we would like to give you an overview of the concept of
"sustainability" and how it has been applied in the context of our brand

What is sustainability?

Sustainability means the ability to continuously perform a particular
function in the long term without harming the environment or depleting natural
resources that may limit its availability to future generations. In the context of
business, sustainability includes the development of environmentally respectful
products and processes that promote social justice and ensure economic
efficiency.

Tesla sustainability

Tesla, as a leading electric vehicle brand, puts environmental sustainability
at the heart of its operations. By developing technologies for electric vehicles and
renewable energy solutions, Tesla seeks to contribute to reducing carbon
emissions and promoting optimal use of resources.

The questionnaire's purpose

Through this questionnaire, we seek to understand how your perception of
Tesla's sustainability efforts affects your purchasing decisions. Does Tesla's
sustainability practices increase your likelihood of buying its products? Do you
feel a stronger link to the brand because of its commitment to sustainability?

We appreciate your interaction and answers that will greatly contribute to
our understanding of the sustainability influence brands in the market.

~ 55~



Questionnaire

Part I: Demographic Information:

Country: ...............

Part II: Awareness of sustainability:
1. How aware you are of Tesla's sustainability practices

* No awareness at all: [ have no knowledge or awareness of Tesla's
sustainability practices

* Low awareness: I know very little about Tesla's sustainability practices

e Medium awareness: I know some basic information about Tesla's
sustainability practices

* High awareness: | am well aware of Tesla's sustainability practices

* Full awareness: I am fully aware of all aspects of Tesla's sustainability
practices and continue to follow its updates

Note: Please assess your level of awareness of Tesla's sustainability practices
using the following metric where 1 means "no awareness whatsoever" and 5
means "full awareness". Select the number that expresses your awareness in the
best form.

2. Does your awareness of sustainability affect your likelihood of buying
Tesla products?

* Yes
« No

Part I1I: Positive perception
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3. On a scale of 1 to 5, how do you rate the sustainability of the Tesla
brand?

* Very bad: I think Tesla's sustainability practices are ineffective or non-
existent

* Weak: Tesla's sustainability is limited and needs many adjustments

* Medium: Tesla's sustainability practices are acceptable but not distinct
* Good: Tesla does a good job of adopting sustainability practices.

* Excellent: Tesla pioneers and role models in sustainability practices

4. Does your positive perception of Tesla's sustainability affect your
intention to buy its products?

* Yes

« No

Part IV: Emotional Impact

S.

How do you feel about Tesla's sustainability?

Pride: I feel proud to support a company that takes concrete action to preserve
the environment.

Appreciation: Tesla appreciates its efforts and attempts to minimize
environmental impact.

Love: I love Tesla because it cares about sustainability and works in the best
interests of the world

Belonging: I feel part of a society that shares the same values towards
sustainability and the environment

Inspirations: Tesla inspires me to make more sustainable decisions in my life

None of what was mentioned above: I don't feel any of the feelings I
mentioned above towards Tesla

Note: Please choose the feelings you feel about Tesla, and you can choose more

than one option
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6. Do the feelings you feel about Tesla affect your intention to buy their
products?

* Yes

* No

Part V: Personal Identity

7. Do you feel that Tesla's identity matches your personal identity?
* Yes

* No

8. Does this match or difference affect your purchasing decisions for Tesla
products?

* Yes

* No
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