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Abstract 

We aim through this study to measure the effectiveness of the 

communication strategy in improving the mental image and 

identifying the appropriate channels for the target audience, in order 

to direct marketing efforts more effectively. Building an appropriate 

communication or marketing strategy for the target audience 

contributes to creating a good image and impression among the public 

and various stakeholders of the institution, which positively reflects 

on its economic return. 

To achieve our study objectives, we selected a sample consisting 

of (4) individuals from the employees of « Numidia Travel – 

Guelma » agency and (111) individuals to answer our study questions. 

We relied on data collection tools including interviews with 

employees to gather the necessary information and distributing an 

electronic questionnaire to an audience that had previously interacted 

with travel agencies, which covered six axes. 

In conclusion, we reached a set of findings, the most important 

of which is that analyzing the characteristics of the target audience 

and considering their communication capabilities plays a decisive role 

in improving the institution’s mental image. This is achieved through 

employing purposeful and appropriate marketing strategies. Another 

finding indicates that « Numidia Travel » agency in Guelma relies on 

the opinions and impressions of its audience when designing its 

communication strategy, which enhances the quality of its services. 

However, it should diversify its data sources and adopt a future 

analysis of market expectations. Additionally, 51.4% of the 

respondents believed that interacting with the audience on social 

media helps the agency improve its image, and 35.1% of the 

respondents indicated that the mental image they have of travel 

agencies is conflicted. 

Keywords: communication strategy, external audience, mental 

image 
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 الجمهورية الجزائرية الديمقراطية الشعبية

 وزارة التعليم العالي والبحث العلمي 

1945 ماي    جامعة 8

 كلية العلوم الإنسانية والاجتماعية 

 قسم علوم الاعلام والاتصال وعلم المكتبات

  

 

 

: استمارة مقابلة حول   

 دور تحليل الجمهور الخارجي في فعالية إستراتيجية اتصال المؤسسة 

دراسة حالة وكالة نوميديا ترافل بولاية قالمة  : لبناء صورتها الذهنية     

 

  

  

 من إنجاز الطالبتين:                                               تحت إشراف 

الدكتور بركان                              زيادة ذكرى                                  

 رأس الماء سلمى 

 

                                                        

 

 السنة الجامعية                                      

                                               2024-2023               
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